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Thomson Reuters sells FindLaw business to Internet Brands

Toronto, December 2, 2024: Thomson Reuters (TSX/NYSE: TRI), a global content and
technology company, today announced that it has closed on its previously announced
sale of the FindLaw business to Internet Brands.

Internet Brands is a fully integrated online media and software services company that is
a leading operator of digital platforms in high-value vertical categories, including Health
and Legal.

This transaction will allow both Thomson Reuters and Internet Brands to concentrate on
their strategic priorities, ensuring customers continue to receive top-tier service and
support from FindLaw.

Centerview Partners LLC served as financial advisor to Thomson Reuters.
Thomson Reuters

Thomson Reuters (TSX/NYSE: TRI) informs the way forward by bringing together the
trusted content and technology that people and organizations need to make the right
decisions. The company serves professionals across legal, tax, accounting, compliance,
government, and media. Its products combine highly specialized software and insights
to empower professionals with the data, intelligence, and solutions needed to make
informed decisions, and to help institutions in their pursuit of justice, truth, and
transparency. Reuters, part of Thomson Reuters, is a world leading provider of trusted
journalism and news. For more information, visit tr.com.

Internet Brands

Internet Brands®, headquartered in El Segundo, Calif, is a fully integrated online media
and software services company focused on four high-value vertical categories: Health,
Automotive, Legal, and Home/Travel. The company's properties and platforms include
the WebMD, Medscape, and Henry Schein ONE networks, which are the global leaders
in their markets; Nolo, Avvo, and Martindale, which form the largest consumer
information provider in the legal market; and CarsDirect, Fodor's Travel, and many
others which are leaders in their key vertical markets. Internet Brands' award-winning
consumer websites lead their categories and serve more than 250 million monthly
visitors, while a full range of web presence offerings has established deep, long-term
relationships with SMB and enterprise clients. The company's powerful, proprietary
operating platform provides the flexibility and scalability to fuel the company's continued
growth. Internet Brands is a portfolio company of KKR and Warburg Pincus.
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